
P a g e | 1  

 
  

  

DATA & AI LEADERSHIP 

  

COLLECTED ARTICLES 2012-Present 

  

BY RANDY BEAN 
 

FOUNDER | CEO | INNOVATION FELLOW 

AUTHOR | SPEAKER | SENIOR ADVISOR 

 

 
  

  

    

www.randybeandata.com 

© 2012-2024 

All rights reserved.  
  

http://newvantage.com/
http://www.randybeandata.com/


P a g e | 2  

 
  

ARTICLES AND LINKS  

  

▪ “GenAI Is Making Companies More Data Oriented” | January 15, 2024 

 

▪ “Data Strategies That Provide Business Value” | December 2023 

 

▪ “Why Chief Data and AI Officers Are Set Up to Fail” | June 20, 2023 

 

▪ “Has Progress on Data, Analytics, and AI Stalled at Your Company?” | 

January 30, 2023 

 

▪ “Why Your Company Needs Data-Product Managers” | October 13, 2022 

 

▪ “Why Becoming a Data-Driven Organization is so Hard” | February 24, 

2022 

 

▪ “Why Do Chief Data Officers Have Such Short Tenures?” | August 18, 

2021 
 

▪ “Legacy Companies Need to Become More Data Driven — Fast” | June  

▪ 15, 2021  
 

▪ “Why Is It So Hard to Become a Data-Driven Company?” | February 5, 
2021  
 

▪ “Are You Asking Too Much of Your Chief Data Officer?” | February 7,  
▪ 2020  

 

▪ “Companies Are Failing in Their Efforts to Become Data-Driven” | 

February 5, 2019  
 

▪ “Big Companies Are Embracing Analytics, But Most Still Don’t Have a 
Data-Driven Culture” | February 15, 2018  
 

▪ “How Machine Learning Is Helping Morgan Stanley Better 
Understand Client Needs” | August 3, 2017  
 

▪ “How Companies Say They’re Using Big Data” | April 28, 2017  
 

▪ “How P&G and American Express Are Approaching AI” | March 31, 2017  
 

▪ “Just Using Big Data Isn’t Enough Anymore” | February 9, 2016  
 

▪ “Your Data Should Be Faster, Not Just Bigger” | February 4, 2015  

https://hbr.org/2024/01/survey-genai-is-making-companies-more-data-oriented
https://hbr.org/resources/pdfs/comm/CapitalOne/DataStrategiesThatProvideBusinessValue.pdf
https://hbr.org/2023/06/why-chief-data-and-ai-officers-are-set-up-to-fail
https://hbr.org/2023/01/has-progress-on-data-analytics-and-ai-stalled-at-your-company
https://hbr.org/2022/10/why-your-company-needs-data-product-managers
https://hbr.org/2022/02/why-becoming-a-data-driven-organization-is-so-hard?ab=hero-subleft-1
https://hbr.org/2021/08/why-do-chief-data-officers-have-such-short-tenures
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/06/legacy-companies-need-to-become-more-data-driven-fast
https://hbr.org/2021/02/why-is-it-so-hard-to-become-a-data-driven-company
https://hbr.org/2021/02/why-is-it-so-hard-to-become-a-data-driven-company
https://hbr.org/2021/02/why-is-it-so-hard-to-become-a-data-driven-company
https://hbr.org/2021/02/why-is-it-so-hard-to-become-a-data-driven-company
https://hbr.org/2020/02/are-you-asking-too-much-of-your-chief-data-officer
https://hbr.org/2020/02/are-you-asking-too-much-of-your-chief-data-officer
https://hbr.org/2020/02/are-you-asking-too-much-of-your-chief-data-officer
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2019/02/companies-are-failing-in-their-efforts-to-become-data-driven
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2018/02/big-companies-are-embracing-analytics-but-most-still-dont-have-a-data-driven-culture?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/08/how-machine-learning-is-helping-morgan-stanley-better-understand-client-needs?utm_source=twitter&utm_medium=social&utm_campaign=hbr
https://hbr.org/2017/04/how-companies-say-theyre-using-big-data
https://hbr.org/2017/04/how-companies-say-theyre-using-big-data
https://hbr.org/2017/04/how-companies-say-theyre-using-big-data
https://hbr.org/2017/04/how-companies-say-theyre-using-big-data
https://hbr.org/2017/03/how-pg-and-american-express-are-approaching-ai
https://hbr.org/2017/03/how-pg-and-american-express-are-approaching-ai
https://hbr.org/2017/03/how-pg-and-american-express-are-approaching-ai
https://hbr.org/2017/03/how-pg-and-american-express-are-approaching-ai
https://hbr.org/2016/02/just-using-big-data-isnt-enough-anymore
https://hbr.org/2016/02/just-using-big-data-isnt-enough-anymore
https://hbr.org/2016/02/just-using-big-data-isnt-enough-anymore
https://hbr.org/2016/02/just-using-big-data-isnt-enough-anymore
https://hbr.org/2016/02/just-using-big-data-isnt-enough-anymore
https://hbr.org/2015/02/your-data-should-be-faster-not-just-bigger
https://hbr.org/2015/02/your-data-should-be-faster-not-just-bigger
https://hbr.org/2015/02/your-data-should-be-faster-not-just-bigger
https://hbr.org/2015/02/your-data-should-be-faster-not-just-bigger


 

▪ “Get the Maximum Value Out of Your Big Data Initiative” | February 1, 
2013  
 

▪ “Who’s Really Using Big Data” | September 12, 2012  

http://newvantage.com/wp-content/uploads/2013/03/HBR-Blog-Network-020113.pdf
http://newvantage.com/wp-content/uploads/2013/03/HBR-Blog-Network-020113.pdf
https://hbr.org/2012/09/whos-really-using-big-data
https://hbr.org/2012/09/whos-really-using-big-data
https://hbr.org/2012/09/whos-really-using-big-data
https://hbr.org/2012/09/whos-really-using-big-data
https://hbr.org/2012/09/whos-really-using-big-data

